


more organized way within a self-contained and 

secure environment. It will help them not only save 

money, but know in advance what their cost will be, 

which enables accurate budgeting and planning. 

T he telephone totally revolutionized the way we could communicate with 

people all over the world. But then came email and took it to the next 

level. And then came text messaging. And then came video calls. And so on ... 

What's next? What's just around the corner? 

In this interview series, called 'The Future Of Communication Technology' we 

are interviewing leaders of tech or telecom companies who are helping to 

develop emerging communication technologies and the next generation of how 

we communicate and connect with each other. 

As a part of this series, I had the pleasure of interviewing Gregg Castano, 

Founder & CEO of News Direct. 

Gregg Castano founded News Direct Corp, a disruptor in the newswire 

industry, in 2019. A 32-year industry veteran, Mr. Castano combined his in

depth industry knowledge with innovative thinking and the use of cutting-edge 

technology to address the unmet needs of comms professionals today. The result 

was a new content and news distribution model that empowers clients with a 

streamlined, intuitive workflow, facilitates seamless collaboration, targets 

relevant market segments and provides actionable performance reporting. 

Prior to founding News Direct Corp., Mr. Castano had a distinguished 32-year 

career at Business Wire. After Berkshire Hathaway acquisition of Business Wire 

in 2006, Mr. Castano was appointed Co-Chief Operating Officer, and 

ultimately promoted to President in 2009. 

Mr. Castano graduated from Fordham University in New York City with a BA in 

Communications. 

Thank you so much for joining us in this interview series! Before we 

dive in, our readers would love to "get to know you" a bit better. Can 

you tell us a bit about your 'backstory' and how you got started? 

I essentially began my career in the newswire industry straight out of 

college, in 1985, when I joined Business Wire. At the time, BW was 

pretty much ran in a world dominated by PR Newswire. While Business 

Wire had a strong and loyal following on the West Coast, California in 

particular, PRN owned the East Coast. Up until that time, the majority of 

NYSE companies and most of the PR agency industry were located in the 

East, with New York City as the epicenter. As such, PRN, founded in NYC



back in the 50's, was the only game in town.

I joined BW's tiny New York City office, which by that time had been in 

existence for around 5 years but had failed to gain much traction. I was 

hired into a sort of "gofer" role at first, in which my primary job was to 

stand over a Dow Jones and a Reuters ticker (literally, tickers) and identify 

when a client's news, that resulted from a news release distributed by a BW 

NY account, crossed either service. This was BW's way of adding value and 

differentiating from PRN and it actually was quite effective. So much so that 

PRN eventually replicated the practice because it was losing business to BW 

over it. So you might say that times have changed since then. 

From there I quickly graduated into a sales role, where I began to have some 

success. That enabled me to move up the ladder in regional, national and 

global sales management roles, culminating in reaching the executive tier, 

when I also joined the company's board. When Business Wire was acquired 

by Berkshire Hathaway in 2006, I was named Chief Operating Officer, and 

three years later, president. I remained in that role until my departure in 

May of 2017. 

Needless to say, over the course of those 32 + years, I learned the industry 

from the ground up, and developed a keen understanding of the strengths 

and weaknesses of Business Wire and its competitors. It was this knowledge 

and my interest in significantly improving upon the weaknesses (which 

were many) that ultimately led me to found News Direct in 2019. 

Can you share the most interesting story that happened to you since 

you began your career? 

Well, there are certainly many of those, but I'd have to say that standing 

next to Warren Buffett on the balcony of the NYSE as Business Wire rang 

the opening bell, and then walking the floor of the exchange with Warren, 

definitely tops the "most interesting" list. 

Can you please give us your favorite "Life Lesson Quote"? Can you 

share how that was relevant to you in your life? 

"If you are not willing to risk the usual, you will have to settle for the ordinary.' 

This is a lesson that I came to understand and embrace much later in life 

than most entrepreneurs. Most of my professional career was spent with 

one company, a company with which I thought I would remain until 

retirement. I was successful, comfortable, secure but only realized after 

leaving that I was not very productive or happy towards the end. It took the 

shock of separating from that cocoon - which in truth was not voluntary 

- to change my entire professional trajectory.

After a year or so of self-debate over my next move, I realized that I 

possessed a wealth of knowledge about a specific industry, which also 

happened to be an industry in dire need of transformation. I quickly 

grasped the fact that I was uniquely qualified to bring about that 

transformation, and from there I was all-in. 







It's really just a matter of exposure. We know we have something very 

special. We know that because virtually everyone who experiences it is 

downright effusive in their praise. It is a gamechanger, and all it takes is 

seeing it to believe that. 

The pandemic has changed so many things about the way we behave. 

One of them of course, is how we work and how we communicate in 

our work. How do you think your innovation might be able to address 

the new needs that have arisen as a result of the pandemic? 

The pandemic has undoubtedly created a comfort level among the average 

person with the most current technology. It has greatly accelerated a 

migration towards tools that are self-directed and easy to use. For example, 

I would unscientifically postulate that most people now do the vast majority 

of their banking online. While it's great to have Mary behind the bulletproof 

plexiglass at the branch at your disposal when necessary, it's far faster, 

easier and more secure to transfer funds, and even deposit checks, 

electronically, from the comfort of your living room or office. 

The entire premise of News Direct is built upon this concept, and it was 

conceived and built pre-COVID. We knew in our bones that this transition 

was coming, the pandemic only ushered it in much sooner than we 

expected. 

Fantastic. Here is the main question of our interview. What are your "5 

Things I Wish Someone Told Me Before I Started" and why? (Please 

share a story or example for each.) 

1. Whatever you think it's going to cost, it's going to cost much more.

2. However long you think it will take to build and launch, it will take

much longer

3. However great your platform is, people will be slower to embrace it than

you think.

4. You will 'stress eat' and gain weight.

5. There will be the first global pandemic in a hundred years.

You are a person of great influence. If you could inspire a movement 

that would bring the most amount of good to the most amount of 

people, what would that be? You never know what your idea can 

trigger. :-) 

With everything that's happened and is happening in the world these days, 

I would love to inspire a worldwide movement to lower the racial and social 

temperature. We could then enlist the cooler heads on all sides to figure out 

a way to make everyone understand that we are all in this together, no 

group is superior to another and nobody gets out alive. 

How can our readers further follow your work online? 



I am a prolific LinkedIn user and I can often be found participating in 

webcasts, podcasts and trade publication interviews. I also write the 

occasional blog which can be found on our website, newsdirect.com, 

which is also a great place to keep up with all things News Direct. I also 

suggest you subscribe to our newsletter, which is mercifully brief yet 

chock full of useful info.

Thank you so much for the time you spent doing this interview. This 

was very inspirational, and we wish you continued success. 

A
bout The Interviewer: David Liu is the founder and CEO of Deltapath. an 

award-winning unified communications company that liberates 

organizations from the barriers of effective communication. Liu is known for 

his visionary leadership, organic growth strategies, and future-forward 

technology. Liu is highly committed to achieving a greater purpose with 

technology. Liu's business insights are regularly featured in Forbes, 

Entrepreneur Magazine, Tech Crunch, and more. 
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Authority Magazine 

In-depth Interviews with Authorities in Business, Pop Culture, 

Wellness, Social Impact, and Tech. We use interviews to draw 

out stories that are both empowering and actionable. 
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